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Touch screen, mail deep-dish
Chicago firm expands kiosks that hawk local food finds

September 13, 2004
By Julie Jargon

INSIGHT 360 Degrees Inc., a privately held Chicago software development
company, is taking the mail-order food business to public spaces.

Next month, the company will start installing touch-screen kiosks enabling
customers to ship some of their favorite foods from Chicago and more than 20
other American cities to friends across the country  or to themselves.

By December, INSIGHT 360 aims to have kiosks in 400 locations, including
airports, shopping malls, hotels and convention centers. With the swipe of a
credit card, a frozen Gino's East pizza can be on its way the next day.

Backed by approximately $1 million from private investors, including CEO
Robert Mungo, INSIGHT 360 has been working on Web-based Famous
American Foods kiosks for more than a year and now has 72 food vendors
signed on. Chicago-area companies that are planning to list their wares on
Famous American Foods kiosks include Fannie May, Gino's East, Portillo's,
Connie's Pizza, Chicago Gourmet Steaks, Bob Chinn's Crab House, Lobster
Gram and Long Grove Confectionery.

Gino's East and Portillo's already have installed in some restaurants kiosks
offering only their food. INSIGHT 360 is negotiating to place Fannie May-only
kiosks in up to 46 new stores that the candy maker's new parent company,
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Alpine Confections Inc., plans to reopen beginning in October.

"This has never been done in the food industry," says Dave Milazzo, INSIGHT
360's director of retail operations, who was hired by the company last summer to
oversee the project.

continued below
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Many food companies operate their own online or catalog mail-order businesses
and some have joint Web sites, like Tastesofchicago.com, which Mr. Milazzo
started in 1997. To complement his Web business, Mr. Milazzo also sold food
items through kiosks in McCormick Place, Woodfield Shopping Center, the
Sears Tower and the John Hancock Center. But after selling the business in
2001 to Chicago's Malnati Organization Inc., the kiosks were removed. (The
Web site still offers Lou Malnati's pizza, Vienna hot dogs and Eli's cheesecake,
among other Chicago items.)

Now he's reviving the concept, which works like this: Customers select the food,
choose a delivery date, enter an address, write a gift message and pay by credit
card. The order is sent by e-mail and fax to the vendor, who ships the food
frozen in dry ice or chilled in a cold pack. Some food is shipped with extras, like
the condiments that come with Portillo's hot dogs

Vendors pay INSIGHT 360 $1,000 per year to have their food listed. The
company, which purchased the kiosks for $7,000 each from Ohio-based NCR
Corp., also takes a percentage of vendors' kiosk sales, although the company
won't say how much. INSIGHT 360 CEO Mr. Mungo says he expects the initial
400 kiosk locations to generate $5 million in sales in the first year.

"So far, so good," Bernadette McGinester, the Web administrator for Gino's
East, says of the kiosk orders generated since the pizza chain installed two at its
633 N. Wells St. restaurant in June. She declined to provide specific sales
figures.

"This sounds very interesting. The food industry is constantly looking to
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technology to provide convenience," says a spokeswoman for the National
Restaurant Assn., explaining that more and more restaurants rely on the Web
for reservations and take-out orders.

The only non-restaurant sites in Chicago that have so far agreed to house the
kiosks are Accent Chicago gift shops in Water Tower Place, the John Hancock
Center and at 150 N. Michigan Ave.; the kiosks will be installed at those three
spots next month. INSIGHT 360 also hopes to place kiosks in O'Hare
International and Midway airports.

Bob Goldin, an executive vice-president with food consultancy Technomic Inc. in
Chicago, is skeptical. "I just don't know how many people they'll be able to
attract. I think there are people who are reluctant to provide credit card
information in an open area," he says.

As for food companies hoping to boost sales by having their own in-store kiosks,
Mr. Goldin wonders, "Couldn't you just give the clerk the information?"
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